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How we designed our consumer engagement
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How we designed our consumer engagement

Who?

How?

What?

Our Safety Levels
The health and safety of our
employees, customers and the
community

Our Costs and Prices:
Cost of providing our services

Prices for recovering our costs
(today and in the future)
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Our Service Levels:
Reliability
Responsiveness

Public amenity
Customer empowerment
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Our consumer engagement shaped our proposals
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Our consumer engagement shaped our proposals

Sped up our transition\
to cost reflective
prices

Could do this by using
price path do offset
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Our consumer engagement shaped our proposals

All Vic DB's likely to "\
propose:

Monthly maximum
demand charge
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Our consumer engagement shaped our proposals

o Wes
@' N
JEN ‘—"

Improved
\ communications /
“)

Assistance to replace
appliances and obtain
In-home displays




How our consumer engagement has evolved—Case

study, JEN pricing information

New fairer electricity network Important information for
. residential customers.
prices for our customers = ; : N
TABLE OF CONTENTS 9ae The price to deliver electricity to
you is changing, and you could Jemena
1 Anitr i - - barir i|" aipl: e
o We're ch ing th lectrici twork pri T . ’
11 SUMISSION PUTPOSE daslg:ﬂ;:g :lg k":m ;‘:I':; Actmicinatworcprices e You may not be aw | | y benefit through lower bills
:i ;E::.p".”mn v o e A - the company tha Jemena is your electricity distributor. We own the poles, wires and meters supplying
e COMPUBACS ... Qyer.the next 5years, we plan to updata the structie of aur patwork electricity to more ] electricity to approximately 320,000 homes and businesses across Melbourne's
131 ncing - - prices — to reflect changes in the way customers use our network, and to homes and busine: i visite Birta
132 Spacific e - ge more informed energy decision making that will help reduce Melbourne, north-westerm suburos.
133 Submission values and terminclagy our prices over the long term. We have consutted extensively to inform '
1.4 Distribution Network Pricing Amangsments rule ch this new pricing approach. We own and maintain t
2 Tariff classes. ] i d meters that
2.1 JEN's tariff classes . Currently, our electricity network eg’s;;’:{y dmnbu‘ﬂon
241 Ruleregiremerts | chargesfor residential and small ettt We are planning to change our
212 Distribution use of system services .. business customers include a fixed We charge your energy tw k dl |but| I DUR PRICES U
213  Aliemative control senvices charge, plus a usage charge that g services, and your retail ne or| st on pr ces. {ll:'l‘llll!l’.
22 Setting eficient tarif classss Hepards o vt oF skl oK% o youin your electrict BILLS) MAKEUP
i 221 Aule me"am' drawn from the network during the i (kv AR ric bl cover the of
iy . ! - X prices netwol cost ———ife
222  Economically efficient customer grou manth Our network charges delivering electricity to you, and they make up about OF YOUR BILL
223 Avoiding unnecessary transaction coq of ou custornars wil typical household elect
1 Efficient price bounds What's changing? m-;dmmn 37% of your total bill sant to you by your electricity
o= ler.
3.1 Fule requi Tt . e e 5 years retaller.
m 2018, we will introduce an {poohuding the impact
3.2 Standalonecosts ... ... of inflaticr))

additional charge - a maximum Jemena will not make any more money from the

price changes.

321 JEM stand alone c:ogt estimation ._...._ demand charge - that will depend on
322 Stand slone cost the mai amount of electricity
3.3 i costs. drawn in any half hour period
331 JEM avoidable cost estimation between 10am and Bpm on weekdays during the month. Our current
charges (fixed and usage) will be reduced to ensure we do not earn any
extra

332 Avoidable cost estimates

a4 Summary of Fule comei y What changes are planned?
4 Pricing and tariffs. " H
a1 We will progressively move toward this way of charging. The maximum !
’ Ful . demand charge will start at around & per cent of an average customer's S . . . )
42 Aule requirements total electricity bill in 2018 and move to around 16 per cent once we have . I}/ of residential customers will pay lower network bills
4.3  Long run manginal cost fully itioned. _

£31  LRMC estimation .. over the next five years, between 2016 and 2020

432 JEM's LAMC estimates.
4.4 Other relevant pricing principlas
441 Transaction costs.

How can | make these new prices work for me?

442  Customers’ abilty tores Becausewe charge your retailer these prices and then your retailer bills you, the design of the actual pric 2 How we work out your netwol rk bill will c:hange from 2018
443 Recovery of approved building bock by your retailer and may vary depending on the offer you've signed up for. However, in general, there ar
5 Distribution Price vanations ..« e comm reduce your home's impact on the network and help keep costs down for everyone.
5.1  Aule requi s
52 Pricavenafion slements . Spread or shift your appliance use
5 Expeme_d [_)I.IO'S pnoelmnd:. N S Stacking appliances - using many in the same half hour - is what drives higher maximum demand. Duril : ml
T T costs, pass ighs and j. everyone needs to use the network the most (10am to 8pm weekdays), you can spread out your use of a . s - ¥ g DEMAND
7.1 Teriff variafion for pass throughs your il demand. H / ! CHARGE
711 Rule requireme nis s
7z Potentizl tariff varistion for pass throy Rather than using several large MAXIMUM DEMAND e MAXIMUMDEMAN bggord
7.2  Transmission use of system racovary . - appliances inthe same half hour, 83
721 Rule requirements you can use them one after the -

other to reduce your maximum

723 Transmission use of system tarifis ] Today our network bill for your home is made up

7 ictional scheme recoveri ﬂmwttwucmxm g' of a fixed amount plus a consumption amount “our highest electricity use in any 30 minuts
M YOou use an llance o
oltside the vindow af 10am o ] based on how much electricity you use. block at P::_';n.‘"““'s “’mmp'“m W
Bpm weekdays, it won't increase 4 work , caloulated month
P your maximum demand st all From 2018, we will lower fbxed and consumption |11
AN ™ AW

charges, and instead add a new amount based
on your highest electricity use at between 3pm
and 9pm on Monday to Friday (work days). We
call this your ‘maximum demand’.

\ J

“Estimated natwork bill for an everage housshold, not including the impact of inflation.




How our consumer engagement has evolved—

Customer accessibllity
2011 JEN regulatory proposal
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How our consumer engagement has evolved—

Customer accessibllity

2016 JEN regulatory proposal
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